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Auqust 06, 2003
Dear Ms. Marlene S. Dortch:
RE: CG Docket MNo. 02-278

As member of the NATIONAL ASSOCIATION OF REALTORS® (MAR), I am writing to convey my
wholehearted suppert for NAR s Request for Emergency Stay of Faosimile Advertisement
Rules in the above referenced docket. The FCC = unexpected decision to remove the
established business relationship exception from the unsclicited fax advertiszements
rules severely interferes with my day-to-day business as a real estate professional.
Furthermore., the rules hinder the types of communication that my naticnal, state and
local REALTOR® azsociations routinely send via facsimile, including informaticn on
conventions or continuing education classes, which is a benefit that T expect as a

dues paying member.

HAR in its Request for Emergency Stay of Facsimile Advertisement Rules has outlined
the detrimental impact that these rules will have on its over 900,000 members and on
the operaticns of over 3.5 milllen professionals in the real estate industry. I echo
HAR = positicon and emphazize that it will be extremely difficult to obtain the
required written congent to zend faxes to my customers, vendors and real estate
colleaque= in the timeframe set by the FCC. Tt will also be difficult fer my local
board, state association, and national asscciation to eeek and cbtain written consent
from their respective membership in less than thirty days. in order to prevent an
interruption in their ability to fax important information about upcoming conferences.
promotions and other events. A=z a REALTOR® member, I rely cn this timely and
effective means of communication. It i= unreasconable to think that an association can
seek and obtain consent froem almost 1 million members by Auguet 25, 2003 .

Today, there are over 2 million U.5. homes in the sales pipeline. Communicating via
facsimiles i= instrumental to ensuring a timely and successful transaction. Aan
effective date of August 25, 2003, can potentlally delay the majority of these
transactions. To secure the appropriate written consent will significantly impact
homebuyer=s and home sellers ability to move promptly in highly competitive housing
markets. It will take time to adapt to this new requirement: businegsesz will have to
amend current practices to gain this new conzent from consumers and vendors.

It iz in this regard that I urge the FCC to stay the effective date of the
unanticipated and unprecedented fax rules for one year so that the required written
consent form can be incorporated into the annual dues billing cycle. This iz the most
effective method for providing express written consent to HAR and my state and local
REALTOR® asgociations. The stay is also essential in order to imstitute the required
compliance procedures for fax communications with my olients and other businesses to
ensure minimal disruptions in real estate transacticns.

Thank you for your attention and consideration in this matter.
Sincerely,
Robert Kattman

103 Meadowgaldes Lane RECEWED & INSPECTED

Cary. NC 27511-9738
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Auqust 06, 2003
Dear Ms. Marlene S. Dortch:
RE: CG Docket No. 02-278

As member of the NATIONAL ASSOCIATION OF REALTORS® (NAR). I am writing to convey my
wholehearted support for MAR s Request for Emergency Stay of Faosimile Advertisement
Rules in the above referenced docket. The FCC s unexpected decision to remove the
established busine=zez relationszhip exception from the unsolicited fax advertisements
rules severely interferes with my day-to-day business as a real estate professional.
Furthermore, the rules hinder the types of communication that my naticnal. state and
local REALTOR® associations routinely send via facsimile, inoluding information on
conventions or continuing education classes, which is a benefit that I expect as a
dues paying member.

NAR in jt= Request for Emergency Stay of Faczimile Advertisement Rules has outlined
the detrimental impact that these rules will have on its over 900,000 members and on
the operations of over 3.5 million professionals in the real estate industry. I echo
HAR = position and emphasize that it will be extremely diffieult te obtain the
required written conzent to send faxes to my customers, vendors and real estate
colleagues in the timeframe set by the FCC. It will also be difficnlt for my local
board, state association, and national association to seek and obtain written consent
frowm their respective membership in less than thirty days, in order to prevent an
interruption in their ability tc fax important information about upcoming conferences.
promotions and other events. As a REALTOR® member, I rely on this timely and
effective means of communication. It is unreasonable te think that an asseciatien can
seek and obtain consent from almest 1 million members by August 25, 2003 .

Today, there are over 2 million U.S. homes in the =ales pipeline. Communicating via
facsimiles iz instrumental to ensuring a timely and succesaful transaction. an
effective date of August 25. 2003. can potentially delay the majority of these
transactions. To secure the appropriate written consent will significantly iwpact
homebuyers and home sellers ability to move promptly in highly competitive housing
markets. It will take time to adapt to this new requirement: businessesz will have to
amend current practicesz to gain this new consent from consumers and vendors.

It is in this regard that I urge the FCC to stay the effective date of the
unanticipated and unprecedented fax rules for one year so that the required written
congent form can be incorporated into the annual dueg billing cycle. This 15 the most
effective method for providing express written consent to MAR and my state and local
REALTOR® associatlons. The stay is also essential in order to institute the required
eompliance procedures for fax communications with my oliente and other busineszes to
ensure minimal disruptions in real estate transactions.

Thank you for your attention and consideration in thi= matter.
Sincerely,
Jeff Thorntcon

7605 Chadwick Ct.
Palla=, TX 75248-1623

RECEIVED & INSPECTED
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August J6, 2003
Dear Ms. Marlene 5. Dortech:
RE: CG Docket No. 02-278

Az member of the NATIOMAL ASSOCIATION OF REALTORS® (HAR), I am writing to convey my
wholehearted support for NAR = Request for Emergency Stay of Facmimile Advertisement
Rules in the above referenced docket. The FCC s unexpected decision to remove the
established buzinegs relationship exception from the unszolicited fax advertisements
rules severely interferes with my day-to-day buainess as a real estate professional.
Furthermore, the rules hinder the types= of communication that my natlonal, =tate and
loeal REALTOR? agsociations routinely eend via faesimile, inoluding information on
conventions or continuing education classes, which is a benefit that I expect as a
dues paying member.

HAR in its Requesgt for Emergency Stay of Faozimile Advertisement Rules has ocutlined
the detrimental impact that these rules will have on its osver 900,000 members and on
the operations of over 3.5 million professionals in the real estate Industry. I echo
HAR s position and emphaszize that it will be extremely difficult te cbtain the
required written consent to send faxes to my customers, vendors and real estate
colleagues in the timeframe set by the FCC. It will also be difficult fer my local
board, =tate asscciation, and national asscciation to szeek and cbtain written consent
from their respective membership in less than thirty dayg, in order to prevent an
interruption in their ability to fax important informaticn about upcoming conferences,
promotions and other events. As a REALTOR® member. I rely on this timely and
effective means of communicaticn., It iI= unreascnable to think that an association can
seek and obtain consent from almost 1 million membere by August 25, 2003

Today. there are over 2 million U.S. homes in the zalez pipeline. Communicating via
faczimiles is instrumental to ensuring a timely and succesaful transaction. An
effective date of Augqust 25, 2003. can petentially delay the majority of these
transactione. To secure the appropriate written conszent will =ignificantly impact
homebuyers and home sellers ability teo move promptly in highly competitive housing
markets. It will take time to adapt to thiszs new reguirement: bugineszsgesg will have to
amend current practices to gain this new consent from consumers and vendors.

It is in this regard that I urge the FCC to stay the effective date of the
unanticipated and unprecedented fax rules for one year so that the required written
congent form can be incorporated into the annual dues billing cycle. This is the most
effective method for providing express written consent to NAR and my state and lecal
REALTOR® associations. The stay is also eszential in order to institute the required
compliance procedures for fax communications with my clients and other businesgszes to
ensure minimal disruptions in real estate tramnsactions.

Thank you for your attention and consideration in this matter.
Sincerely.

Barbara Iskowitz

M=.

34 Bosko Drive
East Brunswick, NJ 08316-4542

RECEIVED & INSPECTED
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Augqust 08, 2003
Dear Ms. Marlene 5. Dortch:
RE: CG Docket No. 02-278

Az member of the NATTIOMAL ASSOCIATION OF REALTORS® (NAR). I am writing to convey my
wholehearted suppert for MAR & Request for Emergency Stay of Facsimile Advertizement
Rules in the above referenced docket. The FCC s unexpected decision to remove the
established business relaticnship exception from the unzolicited fax advertizements
rules severely interferes with my day-to-day business as a real e=state professional.
Furthermore. the rules hinder the types of communication that my national, state and
lecal REALTOR?® azsociationg routinely send via facsimile, inoluding infermation on
conventions or ceontinuing education classes, which is a benefit that T expect as a
dues paying member.

HAR in its Request for Emergency Stay of Facsimile Advertisement Rulesg has outlined
the detrimental impact that these rules will have on its over 900,000 members and on
the cperaticns of ever 3.5 million preofeszsionals ln the real estate industry. I echo
HAR g peosition and emphasize that it will be extremely difficult to cbtain the
required written consent tc send faxes to my customers, vendors and real estate
colleagues in the timeframe set by the FCC. It will also be difficult for my local
board, state association, and national association to seek and obtain written consent
from their respective memberghip in le=z than thirty days, in order to prevent an
interruption in their ability to fax important information about upcoming conferences,
promotion=s and other events. As a REALTOR® member, I rely on this timely and
effective means of communication. It is unreascnable te think that an association can
seek and obtain consent from almoet 1 million member=s by August 25, 2003

Today. there are over 2 million U.S. homes in the zalez pipeline. Communicating via
facsimiles is instrumental te ensuring a timely and successful transaction. An
effective date of Rugqust 25. 2003, can potentially delay the majority of these
transactions. To secure the appropriate written conzent will significantly impaect
homebuyers and home sellers ability to move promptly in highly competitive housing
markets. It will take time to adapt to thi= new requirement; businezszes will have to
amend current practices to gain this new consent from cconsumers and vendors.

It is in this regard that I urge the FCC te stay the effective date of the
unanticipated and unprecedented fax rules for one year =o that the required written
conzent form can be incorporated inte the annual dueg billing cyecle. Thiz is the most
effective method for providing express written consent to NAR and my state and local
REALTCR® associations. The stay is also essential in order tec instituvte the required
compliance procedures for fax communicatione with my clients and other businesses to
ensure minimal disruptions in real estate transactiocons.

Thank you for your attention and consideration in this matter.
Sincerely,
5igrid Karla Helm-Lansky

11466 San Viecente Boulevard
Brentwood, CA 90049

RECEVED & INSPECTED |
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August 06, 2003
Dear Ms. Marlene 5. Dortch:
RE: CG Docket No. 02-278

Az merber of the NATIONAL ASSOCTATION OF REALTORS® (HAR), I am writing to convey my
wholehearted suppert for MAR s Request for Emergency Stay of Facsimile Advertisement
Rules in the above referenced decket. The FCC s unexpected decision to remcve the
eztablished buszinezs relationship exception from the unsolicited fax advertiszements
rules severely interferes with my day-to-day business as a real estate professional.
Furthermore, the rules hinder the types of communication that my naticnal. state and
local REALTOR® associations routinely send via faesimile, including informatien on
conventions or continuing education classes, which is a benefit that I expect as a
dues paying member.

HAR in its Request for Emergency Stay of Facsimile Advertisement Rules has ocutlined
the detrimental impact that these rules will have on itz over 500,000 members and on
the coperaticns of over 3.5 million profeszionals in the real estate industry- I echo
NAR = position and emphasize that it will be extremely diffiecult teo obtain the
required written consent to send faxe=s to my customers, vendors and real e=tate
colleagues in the timeframe szet by the FCC. It will algo be difficult for my local
board, state association, and naticonal association to seek and obtain written consent
from their respective membership in less than thirty days. in order to prevent an
interruption in their ability to fax important information about upcoming conferences,
promotions and other events. As a REALTOR® member, I rely on this timely and
effective means of communication. It is unreasconable to think that an asscciation can
geek and obtain consent from almosgzt 1 million membere by Augqust 25, 2003 .

Today, there are over 2 million U.S. homes in the zales pipeline. Communicating wvia
facsimiles is instrumental to ensauring a timely and successful transaction. an
effective date of Rugust 25, 2003, can potentlally delay the majority of these
transantions. To secure the appropriate written consent will =ignificantly impact
homebuyers and home sellers ability to move promptly in highly competitive housing
markets. It will take time to adapt to this new requirement; buzinessez will have to
amend current practices to gain this new consent from consumers and vendors.

It ies in this regard that I urge the FCC to stay the effective date of the
unanticipated and unprecedented fax rules for one year so that the reguired written
consent form can be incorporated into the annual duee billing eycle. This is the most
effective method for providing express written consent to HAR and my state and local
REALTOR® associations. The stay is also essentlal in order to institute the required
compliance procedures for fax communications with my clients and other businesses to
ensure minimal disruptionz in real estate transactions.

Thank you for your attention and consideration in this matter.
Sincerely,
Nancy-Lynn Grogan

5316 W. Rocky Creek Dr
West Jerdan, UT 84088-3332
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Augqust 08, 2003
Dear Ms. Marlene 5. Dortch:
RE: CG Docket Mo. 02-278

Ag member of the NATICNAL ASSCGCIATION OF REALTORS® (MAR), I am writing to convey my
wholehearted support for NAR s Request for Emergency Stay of Faceimile Advertisement
Rules in the above referenced docket. The FCC s unexpected decgision to remove the
established business relationship exception from the unsolicited fax advertisements
rules =everely interfereszs with my day-to-day business as a real estate professional.
Furthermore., the rules hinder the types of communication that my national. state and
local REALTOR® associations routinely send via facsimile, including informatien con
cenventions or continuing education classes, which is a benefit that I expect as a
dues paying member.

NAR in its Request for Emergency Stay of Facsimile Advertisement Rules ha= cutlined
the detrimental impact that these rules will have con its over 900,000 members and en
the operations of over 3.5 million profess=ionals in the real eztate industry. I echo
NAR = peosition and emphasize that it will ke extremely difficult to cbtain the
required written consent to send faxes to my customers, vendors and real estate
colleaques in the timeframe set by the FCC. It will aleoc be difficult for my loecal
board. state association. and national asscciation to seek and obtain written consent
from their respective membership in lessz than thirty days, in order to prevent an
interruption in their ability to fax important information abeut upcoming conferences,
promotions and other events. As a REALTOR® member, I rely on this timely and
effective means of communicatioen. It is unreasonable to think that an association can
seek and obtain consent from almest 1 million members by Auqust 25, 2003 .

Today, there are over 2 million U.S5. homes in the =ales pipeline. Comrunicating via
fac=imiles is instrumental to ensuring a timely and succeszsful transaction. An
effective date of August 25. 2003, can potentlally delay the majority of these
transactions. To secure the appropriate written consent will significantly impact
homebuyerz and home sellers ability to move promptly in highly competitive housing
markets. It will take time to adapt to this new requirement: buszinesses will have to
amend current practices to gain this new consent from consumers and vendors.

It iz in this regard that I urqge the FCC to stay the effective date of the
unanticipated and unprecedented fax rules for one year so that the required written
congent form can be incorporated inte the annual dues billing cyele. This iz the most
effective method for providing express written consent to HAR and my state and lecal
REALTOR® associations. The stay is also essential in order to institute the required
compliance procedurez for fax communications with my c¢liente and other businesses to
ensure minimal disruptions in real estate transactions.

Thank you for your attention and consideration in this matter.
Sincerely,
Shea Zimmerman

575 Lakemont Court
Rozwell, GA 30075
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August 07, 2003
Dear Ms. Marlene S. Dortoh:
RE: CG Docket No. 02-278

As memper of the NATIONAL ASSOCIATICN OF REALTORS® (MAR), I am writing to convey my
wholehearted support for MAR s Request for Emergency Stay of Facsimile Advertiszement
Rulez in the above referenced docket. The FCC s unexpected decision to remove the
esztabliszshed busine=zz relationship exception from the unsoclicited fax advertisements
rules severely interferes with my day-to-day buszinessz as a real estate professional.
Furthermore. the rules hinder the types of communication that my national, state and
local REALTOR® asscciations routinely send via facsimile, inoluding information on
conventions or continuing education classes, which is a benefit that I expect as a
dues paying member.

HAR in its Request for Emergency Stay of Facsimile Advertisement Rules has outlined
the detrimental impact that these rules will have on its over 900,000 members and on
the operaticons of over 3.5 million professionals in the real estate industry. I echo
MAR = pesition and emphasize that it will be extremely difficult to obtain the
required written consent tc send faxes to my customers, venders and real estate
colleagues in the timeframe zet by the FCC. It will alsoc be difficult for my loecal
board, state agscciation, and natieonal association to seek and obtain written consent
from their respective membership in less than thirty days, in order to prevent an
interruption in their ability te fax important information about upcoming cenferences,
prometions and cother events. As a REALTOR® member, I rely on this timely and
effective means of communication. It i% unreasonable to think that an as=zociation can
geek and obtain consent from almest 1 millicn members by August 25, 2003 .

Today, there are over 2 million U.S. homes in the sales pipeline. Communicating wvia
facsimiles is instrumental te ensuring a timely and successful transaction. An
effective date of August 25, 2003, can potentially delay the majority of these
transactions. To seoure the appropriate written censent will significantly impact
homebuyers and home sellers ability to moeve promptly in highly competitive housing
marketz. It will take time to adapt to thiz new requirement; businesses will have to
amend current practices to gain this new consent from consumers and vendors.

It iz in this regard that I urge the FCC to stay the effective date of the
unanticipated and unprecedented fax rules for one year so that the required written
consent form can be incorporated into the annual dues billing cycle. This is the most
effective method for providing express written conszent to HAR and my state and lecal
REALTOR® associations. The stay is also essential in order to institute the reguired
compliance procedures for fax communications with my clients and other businesses to
ensure minimal disrupticns in real estate transacticns.

Thank you for ycur attention and consideration in this matter.

Sincerely.

alethea busby ED &‘NSPECTED ‘
2621 E. Park Blvd.

Planc, TX 75074-4817

RECEN
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August 08, 2003
Dear M=. Marlene 5. Dortch:
RE: CG Docket No. 02-278

Az member of the NATIONHAL AS5CCIATION OF REALTORS® (NAR), I am writing to convey my
wholehearted support for HAR = Request for Emergency Stay of Facsimile Advertisement
Rules in the above referenced docket. The FCC £ unexpected decizion to remove the
establighed business relationship exception from the unsolicited fax advertisements
rules severely interferes with my day-to-day business as a real estate profe=sional.
Furthermore, the rules hinder the types of communication that my naticnal, state and
local REALTOR® associations routinely send wvia facsimile, including information on
conventions or continuing education classes, which is a bepefit that I expect as a
dues paying member.

NAR in itz Request for Emergency Stay of Facsimile Advertisement Rulez has outlined
the detrimental impact that these rules will have on its over 500,000 members and on
the cperations of cver 3.5 mlllicn preofessionals in the real estate industry. I echo
NAR = position and emphasize that 1t will be extremely difficult to obtain the
required written consent tc send faxes to my customers, vendors and real estate
colleagues in the timeframe szet by the FCC. It will also be difficult for my local
board, state as=zociation, and national asscciation to seek and obtain written coneent
from their respective membership in less than thirty days, in order to prevent an
interruption in their ability to fax important information about upcoming conferences,
promotions and other eventz. As a REALTCOR® member, I rely on this timely and
effective means of communication. It is unreascnable to think that an association can
seek and obtain conszent from almeet 1 million member= by August 25, 2003 .

Today., there are over 2 million U.S5. homez 1n the sales pipeline. Communicating via
facsimiles is instrumental to ensuring a timely and succes=zful transaction. an
effective date of August 25, 2003, can potentlally delay the majority of thesze
tranzaction=. To s=ecure the appropriate written consent will significantly impact
homebuyers and home sellers ability to move promptly in highly competitive housing
markets. It will take time to adapt to this new requirement; businegszes will have to
amend current practices to gain this new conzent from consumers and vendors.

It i= in this regard that I urge the FCC to =tay the effective date of the
unanticipated and unprecedented fax rules for one year so that the required written
consent form can be incorporated into the annual dues billing cycle. This iz the most
effective method for providing express written conzent to NAR and my state and loecal
REALTOR® associations. The =tay is alsoc essential in order to institute the required
compliance procedures for fax communicatione with my clients and other businesees to
ensure minimal disruptions in real estate transacticns.

Thank you for your attention and consideraticon in this matter.
Sincerely,
Jozeph A. Marino

330 Diamond Bridge Avenue
Hawthorne, NJ 07506-1324
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August g, 2003
Dear M=z. Marlene S. Dortch:
RE: CG Docket No. 02-278

As member of the NATIONAL ASSOCIATION OF REALTORS® (MAR), I am writing to convey my
wholehearted support for NAR = Request for Emergency Stay of Faosimile Advertisement
Rule= in the above referenced docket. The FCC s unexpected decision to remove the
established business relationship exception from the unsclicited fax advertisements
rules severely interferes with my day-to-day business as a real estate professional.
Furthermore. the rules hinder the types of communication that my national, state and
local REALTOR® asscociations routinely send via faesimile, inecluding information on
conventions or continuing education classes, which is a benefit that I expect as a
dues paying member.

NAR in its Request for Emergency Stay of Facsimile Advertizement Rules has outlined
the detrimental impact that these rules will have on its over 900,000 members and on
the operaticns of over 3.5 millicn professicnals in the real estate industry. I echo
RAR = position and emphasize that it will be extremely difficult te cobtain the
regquired written consent to mend faxes to my customers, wvendors and real estate
colleagues i1n the timeframe set by the FCC. It will alsoc be difficult for my local
board, =tate asszocciation, and national association to geek and obtain written consent
from their respective membership in less than thirty days, in order to prevent an
interruption in their ability to fax important information about upcoming conferences,
promotions and other events. As a REALTOR® member, I rely on this timely and
effective means of communication. It is unreascnable to think that an associatlon can
seek and obtain consent from almo=zt 1 million members by August 25. 2003 .

Tocday., there are over 2 million U.5. homes 1n the sales pipeline. Communicating via
facrsimiles i= instrumental to ensuring a timely and successful transaction. An
effective date of ARugust 25, 2003, can potentlally delay the majority of these
transactione. To secure the appropriate written consent will significantly impact
homebuyers and home sellers ability to move promptly in highly competitive housing
marketz. It will take time to adapt to thiz new requirement; buszineszes will have to
amend current practices to gain this new consent from consumers and vendors.

It ie in this regard that I urge the FCC to =tay the effective date of the
unanticipated and unprecedented fax rulez for one year =o that the reguired written
consent form can be incorporated into the annual dues billing ¢ycle. This is the wmost
effective method for providing express written consent to HAR and my state and local
REALTOR® associations. The stay is ales esszential in order to lnstitute the required
compliance procedures for fax communications with my clients and other burinesses to
ensure minimal disruptions in real estate transactions.

Thank you for your attention and consideration in thi= matter.
Sincerely,
FELIPE I. SANTIAGO

7570 SW 31 st.
MIAMI, FL 33155-2762
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August 06, 2003
Dear M=, Marlene S. Dortch:
RE: CG Docket No. 02-278

Az member of the NATIONAL ASSOCIATION OF REALTORS® (HAR), I am writing to convey my
wholehearted suppert for NAR s Request for Emergency Stay of Faosimile Advertisewent
Rules in the above referenced docket. The FCC s unexpected decision to remove the
egtablished business relationship exception from the unsolicited fax advertizements
rules severely interferes with my day-to-day business as a real estate professional.
Furthermore. the rules hinder the types of communication that my naticnal. state and
local REALTOR® associations routinely send via facsimile, including informatien on
conventions or centinuing education classes, which iz a benefit that I expect as a
due= paying member.

NAR in it=s Request for Emergency Stay of Facsimile Advertisement Rules has cutlined
the detrimental impact that these rules will have on its over 900,000 members and on
the cperations of over 3.5 million prcfessionals in the real eztate Industry. I echo
NAR 5 position and emphasize that it will be extremely diffiocult to obtain the
required written consent to send faxes to my customers, wendors and real estate
colleagueg in the timeframe set by the FCC. It will als=e be difficult for my local
board, state association, and national association to seek and cbtain written consent
from their respective membership in le=s than thirty days. in order to prevent an
interruption in their ability to fax important information about upcoming conferences,
promotions and other events. As a REALTOR® member, I rely on thia timely and
cffective means of communicaticn. It 1s unreascnable to think that an associaticn can
geek and obtain consent from almost 1 million members by August 25, 2003 .

Today, there are over 2 million U.5. homes in the sales pipeline. Communicating via
facsimiles is instrumental to ensuring a timely and succezssful transaction. Aan
effective date of August 25, 2003, can potentially delay the majority of theze
transactionz. To secure the appropriate written consent will significantly impact
homebuyers and home sellers ability to wove promptly in highly competitive housing
markets. It will take time to adapt to this new requirement; businesses will have to
amend current practices te gain this new consent from consumers and vendors.

It ig in this regard that I urge the FCC to stay the effective date of the
unanticipated and unprecedented fax rules for one year so that the reqguired written
congent form can be incorporated into the annual dues billing cycle. This iz the most
effeective method for providing express written consent to NAR and my state and local
REALTOR® associations. The stay is alsc essential in order to institute the required
compliance procedures for fax communicationz with my clients and other businessesz to
enzure minimal disruptions in real estate transactions.

Thank you for your attention and consideraticn in this matter.
Sincerely,

John Beaty
po box 278

Syracuse, IN 46567-0278 RECENED&‘NSPECTED

AUG - 8 2005

FCC - MAILROOM




Aug HB 2AA3 BB:15:35 Via Fax -> FCC/0SEC 2824186187 1 TO Dear Ms. Marle Fage BH1 f BHL

Augnst 06, 2003
Dear M=z=. Marlene S. Dortch:
RE = CG Docket No. 02-278

As member of the HATTIONAL ASSOCIATION OF REALTORS® (NAR). I am writing teo convey my
wholehearted suppert for NAR s Request for Emergency Stay of Facsimile Advertizement
Rules in the above referenced docket. The FCC s unexpected decision to remove the
established businezs relationship exception from the unsclicited fax advertisements
rules severely interferes with my day-to-day business a= a real estate profes=zional.
Furthermore. the rules hinder the types of communication that my national. state and
Jocal REALTOR® associatione routinely send via facsimile, including information on
conventions or continuing education classes, which is a benefit that I expect as a
dues paying member.

HAR in ites Request for Emergency Stay of Facsimile Advertisement Rules has outlined
the detrimental impact that these rules will have on its over 900,000 members and on
the operations of over 3.5 million profezsionals in the real estate industry. I echo
NAR = poeition and emphagize that it will be extremely diffioult to obtain the
required written consent to zend faxes to my customers, vendors and real estate
colleagues in the timeframe set by the FCC. It will alsoc be difficult for my local
board, =tate association, and national association to seek and obtain written conzent
from their respective membership in less than thirty days., in ordexr teo prevent an
interruption in their ability to fax important information about upcoming conferences.
promoticons and other events. As a REALTOR® member., I rely on this timely and
effective means of communication. It iz unreascnable to think that an association can
seek and obtain consent from almost 1 million members by August 25, 2003 .

Today. there are over 2 million U.S. homes in the salez pipeline., Communicating via
facsimiles is instrumental to ensuring a timely and successful tranmaction. An
effective date of August 25, 2003, can potentially delay the majority of these
transaction=. To secure the appropriate written consent will significantly impact
homebuyers and home zellers ability to move promptly in highly competitive housing
market=. It will take time to adapt te this new requirement: businezses will have to
amend current practices to gain this new consent from consumers and vendors.

It i= in this regard that I urge the FCC to stay the effeotive date of the
unanticipated and unprecedented fax rules for one year so that the reguired written
consent form can be incorporated into the annual dues billing cyele. This is the most
effective method for providing express written conzent to HAR and my state and local
REALTOR® agsociations. The stay iz also essential in order to institute the required
compliance procedures for fax communicationsz with my clients and other businesses to
ensure minimal disruptieons in real estate transactions.

Thank you for your attention and consideration in this matter.
Sincerely.
Thomas Lafontaine

297 Sputh Main Street
Brdford. MA 01835-7349
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August 07, 2003
Dear Ms. Marlene 5. Dortcoh:
RE: (G Docket No. 02-278

As member of the NATIORAL ASSOCIATION OF REALTORS® (MAR). I am writing to convey my
wholehearted support for NAR = Request for Emergency Stay of Faoeimile Advertisement
Rules in the above referenced docket. The FCC s unexpected decision to remove the
established business relationship excepticn from the unsolicited fax advertisements
rules severely interferes with my day-to-day business as a real estate professional.
Furthermore. the rules hinder the types of communiecation that my national. state and
local REALTOR?® associations routinely =send via facsimile, including infermation on
conventions or continuing education classes, which is a benefit that I expect as a

dues paying member.

HAR in its Request for Emergency Stay of Facsimile Advertizement Rules has ocutlined
the detrimental impact that these rules will have on its over 900,000 member= and on
the operations of over 3.5 millien professionals in the real estate industry. I eche
HAR = position and emphasize that it will be extremely difficult te obtain the
required written consent to szend faxes to my customers, wvendors and real estate
colleaques in the timeframe set by the FCC. It will also be difficult for my local
board, state association, and naticnal association to seek and obtain written consent
from their respective membership in less than thirty days. in order to prevent an
interruption in their ability to fax impeortant information about upcoming conferences,
promotions and other events. As a REALTOR® member, I rely on this timely and
effective means of communication. It is unreasonable to think that an association can
geek and obtain consent from almest 1 millien membere by August 25, 2003 .

Today, there are over Z million U.5. homes in the sales pipeline. <Communicating via
facsimiles is instrumental to ensuring a timely and successful transaction. An
effective date of August 25, 2003, can potentially delay the majority of these
transactions. To secure the appropriate written coneent will =ignifigantly impact
horebuyers and home sellers ability to meve promptly in highly competitive housing
markets. It will take time to adapt to this new requirement: businesges will have to
amend current practices to gain this new consent from consumers and vendors.

It is in this regard that I urge the FCC to stay the effective date of the
unanticipated and unprecedented fax rules for one year so that the required written
consent form can be incorporated into the annual dueg billing cycle. This is the most
effective method for providing express written consent to HAR and my state and local
REALTOR® associatlons. The stay is alsc essential in order to ilnstitute the required
compliance procedures for fax communications with my clients and other businesees to
ensure minimal disrupticns in real estate transacticens.

Thank you for your attention and consideration in this matter.

Sincerely,

Shirley Underdown

2618 Diane Place RECEIVED & |NQPECTF

Columbus, OH 43207-2619
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Auqust 07, 2003
Dear Ms. Marlene 5. Dortch:
RE: CG Docket No. 021-278

As member of the NATIONAL ASSOCIATION OF REALTORS® (NAR). I am writing to convey my
wholehearted support for NAR = Request for Emergency Stay of Facsimile Advertisement
Ruleg in the above referenced docket. The FCC s unexpected decisicn to remove the
established business relationship exception from the unzolicited fax advertisements
rules severely interferes with my day-to-day business as a real estate professicnal.
Furthermore., the rules hinder the types of communication that my naticnal. state and
lecal REALTOR® assooiations routinely send via faceimile, inoluding information on
conventions or continuing education clasges. which is a benefit that I expect as a

dues paying member.

HAR in its Request for Emergency Stay of Facsimile Advertisement Rulez has outlined
the detrimental impact that these rules will have on its over 900,000 members and on
the operations of over 3.5 million professionals in the real estate industry. I echo
HAR & position and emphasize that it will be extremely difficult to obtain the
required written consent to send faxes to my customers, vendors and real estate
colleaques in the timeframe set by the FCC. It will alse be difficult for my local
board, state association, and naticnal asscciation to =zeek and obtain written conszent
from their respective membership in less than thirty days., in order teo prevent an
interruption in their ability to fax important infermation about upcoming conferences,
promotions and other events. A= a REALTORT member, I rely en this timely and
effective means of communication. It is unreascnable to think that an association can
seek and obtain consent from almost 1 million members by RAugust 25, 2003 .

Today, there are over 2 million U.S5. homes in the =alesz pipeline. Communicating via
facsimiles is instrumental te ensuring a timely and succeszaful transagtion. An
effeqgtive date of BAuqust 25, 2003, can potentially delay the majority of these
transactions. To secure the appropriate written consent will significantly impaot
homebuyers and home =zellers ability to move promptly in highly competitive housing
markets. It will take time to adapt to this new requirement; businesges will hawe to
amend current practices to gain thiz new consent from consumers and vendors.

It iz in this regard that I urge the FCC to stay the effective date of the
unanticipated and unprecedented fax rules for one year so that the reguired written
congent form can be incorporated into the annual dues billing cycle. This is the most
effective method for providing express written consent to NAR and my state and local
REALTOR® associations. The stay is also essential in order to institute the required
compliance procedures for fax communications with my clients and other businesses to
enzure minimal disruptions in real estate transactions.

Thank you for your attention and consideration in this matter.
Sincerely.
Wes Grady

P.O. Box B850
Horth Platte, HE 69103-0850
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Augqust 05, 2003
Dear Mz. Marlene 5. Dortch:
RE: CG Docket HNo. 02-278

Az member of the NATIONAL ASSOCIATION OF REALTORS® (NAR), I am writing to convey my
wholehearted support for MAR = Request for Emergency Stay of Facsimile Advertisement
Rules in the above referenced docket. The FCC = unexpected decision to remcve the
established businegs relationship exception from the unszolicited fax advertizements
rules severely interferes with my day-to-day busines= asz a real estate professicnal.
Furthermore, the rules hinder the typesg of communication that my naticnal, state and
local REALTOR® associations routinely send via facsimile, ineluding information on
conventions or continuing education classes, which is a benefit that I expect as a
dues paying member.

NAR in itz Request for Emergency Stay of Facsimile Advertizement Rules has outlined
the detrimental impact that these rules will have on itz over 900,000 members and on
the operations of over 3.5 million professionals in the real estate industry- I echo
NAR 2 position and emphagize that it will be extremely difficult to obtain the
required written consent to send faxes to my customers, wvendors and real estate
colleagues in the timeframe zet by the FCC. It will also be difficult for my local
board, state asscciation, and national association to =eek and cobtain written consent
from their respective membership in less than thirty days, in order to prevent an
interruption in their ability to fax important infeormation about upcoming conferences,
promotions and other eventsz. As a REALTOR® member, I rely on this timely and
effective means of communicatien. It is unreascnable to think that an associaticon can
seek and obtain consent from almest 1 millicn members by August 25, 2003 .

Today., there are over 2 million U.S5. homes in the zales pipeline. Communicating via
facsimiles is instrumental to ensuring a timely and succesaful transaction. An
effective date of August 25. 2003, can potentially delay the majority of these
traneactions. To secure the appropriate written consent will =ignificantly impaot
homebuyers and home sellers ability to move promptly in highly competitive houszing
markets. It will take time to adapt to thi=z new requirement:; businessez will have to
amend current practices to gain this new censent from ceonsumers and vendors.

It is in this regard that I urge the FCC to stay the effeotive date of the
unanticipated and unprecedented fax rules for one year =c that the required written
congent form can be incorporated into the annual dues billing eycle. This iz the most
effective method for providing express written consent to HAR and my state and loeal
REALTOR® aszzociations. The stay is also essential in order to institute the required
compliance procedures for fax commmnications with my clients= and other businesses to
ensure minimal disrupticons in real estate transactions.

Thank you for your attention and consideratien in this matter.
Sincerely,

Ryan Wright

#
égii ia}lcéogif:y,zu'r 84106-2609 RECEIVED & INSPECTED
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August 08, 2003
Dear Ms. Marlene S. Dortch:
RE: CG Docket No. 02-278

As member of the NATIONAL ASSOCIATION OF REALTORS® (RAR). I am writing to convey my
wholehearted support for HAR & Request for Emergency Stay of Facsimile Advertisement
Rules in the above referenced docket. The FCC = unexpected decision to remove the
established business relationship exception from the unzolicited fax advertizements
rules severely interferes with my day-to-day business az a real estate professional.
Furthermore. the rules hinder the types of communication that my national. =state and
local REALTOR® asscciatione routinely zend via faozimile, inecluding information on
conventions or continuing education classes, which is a benefit that I expect as a
dues paying member.

NAR in its Request for Emergency Stay of Facsimile Advertisement Rules ha=z cutlined
the detrimental impact that thesze rules will have on its over 900,000 members and on
the operations of over 3.5 million professicnals in the real estate industry. I echo
NAR = positien and emphasize that it will be extremely difficult to obtain the
required written consent to send faxes to my custocmers, vendorz and real estate
ceclleaques in the timeframe set by the FCC. It will alse be difficult for my local
beard, state association, and national assoceciation to seek and obtain written consent
from their respective membership in less than thirty days. in order to prevent an
interruption in their ability te fax important information about upcoming conferences,
promotions and other events. As a REALTOR® member, I rely on this timely and
effective means of comrunication. It is unreasonable to think that an assocjation can
seek and obtain consent frem almost 1 million members by Auqust 25, 2003 .

Today, there are over 2 million U.5. homes in the szales pipeline. Communicating via
faceimiles js instrumental to ensuring a timely and =uccessful transaction. An
effective date of August 25. 2003, can potentially delay the majority of these
transactions. To secure the appropriate written consent will significantly impact
homebuyers and home sellers ability to meve promptly in highly competitive housing
marketg. It will take time to adapt to this new requirement; businesszes will have to
amend current practices to gain this new consent from consumersz and vendors.

It iz in thie regard that I urge the FCC to stay the effective date of the
unanticipated and unprecedented fax rules for one year so that the required written
consent form can be incorporated into the annual dues billing cycle. This is the most
cffective method for providing express written consent to HAR and my state and lecal
REALTCOR® assoclations. The stay i= also essentlal in order to institute the required
compliance procedures for fax communications with my clients and other businesees to
ensure minimal disruptions in real estate transactions.

Thank you for ycur attention and consideration in this matter.

Sincerely.

Francine Coocke-Watkins
M=,

7 Zast 36Ch Street RECEIVED & INSPECTED

Richmond, VA 232224-1301
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Auqust 06, 2003
Dear M=, Marlene S. Dortch:
RE: CG Docket No. 02-278

As member of the NATIONAL ASSOCIATION OF REALTORS® (HAR). I am writing te convey my
wholehearted support for NAR s Request for Emergency Stay of Facsimile Advertisement
Rules in the above referenced docket. The FCC = unexpected decision to remove the
establizshed business relationship exception from the unsolicited fax advertizements
rules scverely interferes with my day-to-day business as a real estate professional.
Furthermore. the rules hinder the types of communication that my national, state and
local REALTOR® associations routinely send via faesimile, including information on
conventions or continuing education cvlasses, which is a benefit that I expect as a
dues paying member.

NAR in itz Request for Emergency Stay of Facsimile Advertisement Rules has outlined
the detrimental impact that these rules will have on its over 900,000 memberz and on
the operationz of over 3.5 million professionals in the real estate industry. I echo
NAR s peosition and emphasize that it will be extremely difficult te obtain the
required written consent to send faxes to my customers, wendors and real estate
colleagues in the timeframe =et by the FCC. It will also be difficult for my local
board, state association, and national association to seek and cbtain written conesent
from their respective memberszhip in less than thirty day=, in order to prevent an
interruption in their ability to fax impertant information about upcoming conferences,
proemotions and other events. As a REALTOR® member, I rely on this timely and
effective means of communication. It i= unreasenable to think that an asscciation can
seek and obtain consent from almost 1 million members by Auguet 25, 2003

Today. there are over 2 million U.5. homes in the sale=z pipeline. Communicating via
facsimiles is instrumental te ensuring a timely and successful transaction. An
effective date of August 25, 2003, can petentially delay the majority of the=e
transactions. To secure the appropriate written ocnsent will significantly impact
homebuyers and home sellers ability to move promptly in highly cempetitive housing
marketg. It will take time to adapt to this new requirement; businesses will have to
amend current practices to gain this new conszent from consumers and vendora.

It is in this regard that I urge the FCC tc stay the effective date of the
unanticipated and unprecedented fax rulez for one year so that the reguired written
conzent form can be incorporated inte the annual dues billing cycle. This iz the mwost
effective method for providing express written consent to NAR and my state and local
REALTOR® aszsociations. The stay is alsc essential in order to 1lnstitute the required
compliance procedures for fax communications with my cliente and other businesses to
enzure minimal disruptions in real estate transactions.

Thank you for your attention and consideration in this matter.
Sincerely.
Dorothy Pense

P.O. Box 2210
Norwalk, CA

RECEIVED & INSPECTED
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Auqust 06, 2003
Dear Ms=. Marlene 5. Dortech:
RE: CG Docket No. 02-278

Az member of the NATIONAL ASSOCIATION OF REALTORS® (NAR). I am writing to convey my
wholehearted support for HAR s Request for Emergency 5tay of Facsimile Advertisement
Rules in the above referenced docket. The FCC s unexpected decision to remove the
established busineszs relationzhip excepticn from the unsclicited fax advertiszements
rules =everely interferes with my day-teo-day business as a real estate professional.
Furthermore. the rules hinder the types of communication that my national. state and
lecal REALTCR?® associations routinely send via facsimile, including information on
coenventions or continuing education clazses, which is a benefit that I expect as a
dues paying member.

HAR in its Request for Emergency Stay of Facszimile Advertisement Rules= has outlined
the detrimental impact that these rules will have on its over 900,000 members and on
the operations of over 3.5 million professicnals in the real estate industry. I echo
HAR = poeition and emphaesize that it will be extremely difficult to obtain the
required written consent to send faxes to my customers, vendors and real estate
colleagues in the timeframe set by the FCC. It will alsc be difficult fer my local
board, state asscoiation, and national association to seek and obtain written consent
from their respective membership in less than thirty days, in order to prevent an
interruption in their ability to fax important informaticn about upceming conferences,
promotions and other events. A= a REALTOR® member, I rely on this timely and
effective means of communication. It i= unreasonable to think that an assocciatlon can
seek and obtain consent from almost 1 millicn members by August 25, 2003 .

Today. there are over 2 million U.5. homes in the sales pipeline. Communicating via
facsimiles is instrumental to ensuring a timely and succesaful transaction. &an
effective date of August 25. 2003, can potentlally delay the majority of these
transactions. To secure the appropriate written consent will significantly impact
hemebuyers and home sellers ability to move promptly in highly competitive housing
markets. It will take time to adapt to this new requirement: businesses will have to
amend current practices to gain this new censent from consumers and vendors.

It ie in thie regard that I urge the FCC to stay the effective date of the
unanticipated and unprecedented fax rules for one year so that the reguired written
consent form can be incorporated into the annual dues billing cycle. This iz the most
effective method for providing express written c¢onsent to NAR and my state and local
REALTOR® associations. The stay i= alszo essential in order to institute the required
compliance procedures for fax communications with my clients and other businesszes to
enzure minimal disruptions in real estate transactions.

Thank you for your attention and consideration in this matter.

Sincerely.

John Murphy
6475 First Avenue South
5t. Petersburg, FL 33707-1301
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Auqust 05, 2003
Dear Ms. Marlene S. Dortch:
RE: CG Docket No. 02-278B

As member of the NATIONAL ASSOCIATION OF REALTORS® (RAR)., I am writing to convey my
wholehearted support for NAR g Request for Emergency Stay of Facsimile Advertisement
Rules in the above referenced docket. The FCC = unexpected decision to remove the
establizshed busziness relationship exception from the unsolicited fax advertisements
rules severely interferes with my day-to—day business as a real estate professional.
Furthermere, the rules hinder the types of communication that my national, state and
local REALTOR?® associations routinely send via fagsimile, including informatien cn
conventions or continuing education classes, which is a benefit that T expect as a
dueeg paying member.

HAR in its Request for Emergency Stay of Facmimile Advertisement Rule= haz ocutlined
the detrimental impact that these rules will have on its over 900,000 members and on
the operation® of cver 3.5 million preofessicnalz 1n the real estate industry. I echo
HAR = peeition and emphasize that it will be extremely difficult te eobtain the
required written consent to send faxes to my customers, vendors and real estate
colleagues 1n the timeframe set by the FCC. It will al=oc be difficult for my local
beoard, =tate a=s=ociation, and naticnal as=ociation to seek and obtain written consent
from their respective membership in less than thirty days, in order to prevent an
interruption in their ability to fax important information about upcoming conferences,
promotions and other events. As a REALTOR® member, I rely on this timely and
effective means of communication. It i= unreascnable te think that an aszoclation can
seek and obtain consent from almeet 1 million members by August 25, 2003 .

Today. there are over 2 million U.5. homes in the sales pipeline. Communicating wia
facsimiles is instrumental to ensuring a timely and successful transaction. An
effective date of August 25, 2003, can potentially delay the majority of the=e
transactions. To secure the appropriate written censent will significantly impact

homebuyers and home sellers ability to move promptly in highly competitive heousing
marketg. It will take time to adapt to this new requirement; businesseszs will have to

amend current practices to gain thiz new con=zent from conszumers and vendors.

It is in this regard that I urge the FCC to stay the effective date of the
unanticipated and unprecedented fax rules for one year sc that the required written
congent form can be incorporated into the annual dues billing cycle. Thiz is the most
effective method for providing expre=s written consent to HAR and my state and local
REALTOR® associations. The stay iz also essential in order to institute the required
compliance procedures for fax oommunications with my olients and other bueinesses to
ensure minimal disruptions in real estate transactions.

Thank you for your attention and consideration in this matter.
Sincerely,
Janette Friend

11044 Resecarch Blwvd, Al00
Austin, TX 78759-5240

RECEIVED & INSPECTED

AUG - 8 2003

FCC - MAILROOM




Aug BB 2883 @7:15:47 Via Fax -> FCC/USEC 2624188187 1 TO Dear Ms. Marle Page 881 Of BE)

August 06, 2003
Dear M=s. Marlene 5. Dortch:
RE: CG Docket NHo. 02-278

Ag member of the NATIONAL ASSOCIATION OF REALTORS® (HAR)., I am writing to convey my
wholehearted support for NAR s Request for Emergency Stay of Faceimile Advertisement
Rules in the above referenced docket. The FCC s unexpected decision to remove the
established business relationzhip exception from the unsclicited fax advertisements
rules severely interferes with my day-to-day business as a real estate professional.
Furthermore, the rules hinder the types of communicaticn that my national, state and
lecal REALTOR® aseociations routinely send via facsimile. including information on
conventions or continuing education classes, which is a benefit that I expeot as a

duez paying member.

HAR in its Requezt for Emergency Stay of Facsimile Advertisement Rules has outlined
the detrimental impact that these rules will have on its over 900,000 members and on
the operaticns of over 3.5 million profes=ionals in the real estate industry. I echo
NHAR = position and emphasize that it will be extremely difficult to obtain the
required written consent to send faxes to my customers, vendors and real estate
colleagues in the timeframe zet by the FCC. It will also be difficult for my local
board, state as=sociation, and naticnal aseEociation to seek and obtain written consent
from thelir respective membership in lesz than thirty days., in order te prevent an
interruption in their ability te fax important information about upcoming conferences,
promotiong and other events. As a REALTOR® member, I rely on this timely and
effective means of communication. It is unreasonable to think that an association can
geek and obtain consent from almost 1 millicn members by Auguet 25, 2003 .

Today. there are over 2 million U.S. homes in the sale=z pipeline. Communicating via
facsimiles is instrumental to ensuring a timely and asuccessful transaction. An
effective date of ARugust 25, 2003, can potentially delay the majority of these
tranzactions. To secure the appropriate written consent will significantly impact
homebuyers and home szellers ability to move promptly in highly competitive housing
markets. It will take time to adapt to this new requirement; busineszesz will have to
amend current practices to gain this new consent from consumers and venders.

It iz in this regard that I urge the FCC to stay the effective date of the
unanticipated and unprecedented fax rules for one year so that the required written
coneent form can be incorporated into the annual duesg billing cycle. This is the most
effective method for providing expres= written consent to MAR and my state and local
REALTOR® associations. The stay is also essential in order te institute the required
compliance procedures for fax communicationes with my oliente and other businesszes to
enzure minimal disruptions in real estate transacticns.

Thank you for your attention and ceonsideration in this matter.

Sincerely,

Martha Siviglia
18685 Main Street A-422
Huntington Beach. CA 9264B8-1723
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August a6, 2003
Dear M=. Marlene 5. Dortch:
RE: G Docket We. 02-278

As member of the RATICHAL ASSOCIATION OF REALTORS® (NAR)., I am writing to convey my
wholehearted support for NAR s Request for Emergenoy Stay of Facszimile Advertisement
Rules in the above referenced docket. The FCC s unexpected decision to remove the
established busine=z relaticnghip exception from the unsolicited fax advertizements
rules meverely interferes with my day-to-day business as a real estate professional.
Furthermore., the rules hinder the types of communication that my national., state and
local REALTOR® assoclations routinely send via faosimile, ineluding information on
conventions or continuing education classzes, which i= a benefit that I expect as a

dues paying member.

HAR in its Request for Emergency Stay of Faczimile Advertisement Rules has outlined
the detrimental impact that these rules will have on its over 900,000 members and on
the cperations of owver 3.5 million professicnals in the real estate industry. I echo
HAR = pesition and emphasize that it will be extremely difficult to obtain the
required written consent to send faxes to my custcomers, vendors and real estate
calleagues in the timeframe set by the FCC. It will also be difficult for my local
board, state amesociation, and national aessociation to seek and obtain written consent
from their respective membership in less than thirty days, in order toc prevent an
interruption in their ability to fax important information about upceming eonferences,
promoticons and other events. As a REALTOR? member, I rely on this timely and
effective means of commnication. It is unreasonable to think that an association ecan
geek and obtain consent froem almozt 1 willion members by hugqust 25, 2003 .

Today. there are over 2 million U.S. homes in the zalez pipeline. Communicating via
facsimiles is instrumental to ensuring a timely and successful transaction. Aan
effective date of August 25, 2003. can potentially delay the majority of these
trangactione. To secure the appropriate written conszent will =ignifieantly impact
homebuyers and home sellersz ability to move promptly in highly competitive housing
markets. It will take time to adapt to this new requirement: businezsez will have to
amend current practices to gain this new consent from consumers and vendors.

It i= in this regard that I urge the FCC to stay the effective date of the
unanticipated and unprecedented fax rules for one year so that the required written
conzent form can be incorporated into the annual dues billing eyele. Thix iz the most
effective method for providing express written consent to HAR and my state and local
REALTCR® aszociations. The stay is also essential in order to institute the required
compliance procedures for fax communications with my cliente and other businesses to
ensure minimal disgruptions® in real estate transactions.

Thank you for your attention and consideration in this matter.
Sincerely,

Kathleen V. Powell
Broker Sales Associate

705 Aberdeen Lane RECENED& INSPECTED

Blackwood, NJ 08012-5523
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